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Where can | find them?

How can | reach them?

ITS A WORLD WIDE PHENOMENON THAT PEOPLE WITH SIMILAR

backgrounds, incomes and lifestyles gravitate towards one another. Households within a
neighbourhood most often share ethnicity, values, tastes and expectations - but most important,

they share patterns of consumer behaviour, such as buying similar products and responding to

similar media. Herein lies the power of PSYTE® the premier tool for analyzing and predicting

lifestyle and consumer behaviours at the neighbourhood level.

PSYTE categorizes every Canadian neighbourhood into one of 60 mutually exclusive neighbourhood
types or “clusters.” Each cluster is demographically and behaviourally distinct. And each offers a wealth

of other information, such as personal lifestyle preferences, buying patterns and motivations.

PSYTE will help you make more accurate predictions for the neighbourhood types where prospective
customers can be found by providing valuable information such as:

- Media indices - Financial portfolios - Household products - And more
- Activities - Automobiles owned purchased within
the past year

* PROFILE CUSTOMERS

* PROFILE AND PINPOINT TARGET MARKETS

 IDENTIFY NEW MARKETS OR UNTAPPED AREAS WITHIN EXISTING MARKETS

« IDENTIFY CROSS - SELLING OPPORTUNITIES AMONG EXISTING CUSTOMERS

« DETERMINE HIGHEST POTENTIAL SITES FOR RETAIL STORES AND SERVICE CENTERS
» CREATE MESSAGES AND IMAGES MOST LIKELY TO TRIGGER RESPONSE

» DESIGN COST- EFFECTIVE MEDIA PLACEMENT
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Other Segmentation Systems

Unmatched Demographic
and Behaviour Variables

PSYTE adds a new dimension and precision to
the clustering process using more than 250
different variables from a wealth of demographic
and behavioural input sources including Census,
syndicated media and market data, new vehicle
registrations and data on settlement patterns.
Comparatively, traditional clustering systems
are based on demographics alone and have
used at most 60 variables.

Precise Regional Differentiation

PSYTE looks at 80 variables to capture regional
differences in what appear to be otherwise
demographically and socio-economically
identical neighbourhoods. Take the Satellite
Suburbs and Participaction Quebec clusters,
which share suburban living, large families,
identical age profiles and child-centric
spending patterns. Upon further investigation,
PSYTE highlights the English-speaking Satellite
Suburbs, a cluster heavily concentrated in
Ontario who favour North American cars

and magazines while Participaction Quebec
consumers are likely to own Japanese cars
and read French media. PSYTE makes regional
distinctions that marketers simply cannot afford
to ignore.

PSYTE Links

The PSYTE system is linked to behavioural data
from many of the leading Canadian marketing
surveys and opinion polls. Enhanced with this
additional data, PSYTE enables you to better
understand consumer behaviour, preferences
and products of choice. For instance, drill down
into any PSYTE cluster to find what TV programs
they watch, which radio stations they listen to
and when, what cars you’re most likely to see
in their driveways and what products you’ll find
on their kitchen shelves.

PSYTE includes data from top consumer
surveys and polls:

ACNEILSEN HOMESCAN

AUTOPSYTE

BUREAU OF BROADCAST MEASUREMENT (BBM)
CONSUMER SPENDING POTENTIAL

EQUIFAX

HOUSEHOLD FACILITIES AND EQUIPMENT
MARKET FACTS HOUSEHOLD FLOW OF FUNDS
NADBANK

PRINT MEASUREMENT BUREAU (PMB)

TRANSUNION
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is Built

Advanced technology and years of cluster segmentation design experience are what set the
PSYTE -system apart from other systems. As a result, PSYTE meets and exceeds the essential
criteria for a superior neighbourhood segmentation system.

Optimal Unit of Geography

The optimal geographic unit for a segmentation
system is the smallest unit for which the largest
statistically reliable Census sample is available
and for which socioeconomic and demographic
data is published. Too large an area and your
data is not refined...too small and it’s statistically
questionable. The basic geographic unit used
by PSYTE is called an Enumeration Area (EA)
which represents over 49,000 non-duplicated
geographic units. These EA’s continue to be the
smallest level for valid and accurate data from
reputable sources.

Set of Variables

Neighbourhood segmentation systems work
best when they incorporate both demographic
and behavioural variables from many sources.
Using more than 250 demographic and
behavioural variables, PSYTE captures
significant patterns and lifestyles generally
overlooked by other systems. And PSYTE
compensates for duplicate variables so there is
no inflation in weightings.

Weight of Variables

The appropriate influence or weight of variables
is a key element in the discriminating power of
PSYTE. The delicate balance of variables and
weights considered in the system is paramount
to the ultimate definition and differentiation of
Canadian neighbourhoods.

Distance Between Clusters

While the households within a cluster achieve
maximum similarities across a wide range of
geodemographic and behavioural characteristics,
the variations between the 60 clusters are also
maximized to ensure optimum differentiation
and discrimination.

A Five-Dimensional Perspective

In addition to the insight provided by the
system’s behavioural data, PSYTE cluster
geodemographics reveal five descriptive
dimensions. These key indicators-which enable
the placement of the clusters in relation to one
another-are:

LEVEL OF URBANITY
POPULATION DENSITY
HOUSEHOLD INCOME
SIZE OF CLUSTER

HOUSEHOLD TYPE
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Offering New Techniques and New Information

PSYTE offers many fascinating examples of
clusters that could not have been identified
using old techniques and simple Census
data. Neighbourhoods exist that are not easily
captured through simple demographic criteria.
Take for example the following two clusters
which highlight lifestyle and behavioural
preferences which clearly set them apart.

Cluster 04, Urban Gentry

Canada’s Urban Gentries are affluent, well
educated, and tend to be mature singles,
couples, or small families. Saab 900 is the
favoured car of this crowd that drinks scotch
and sparkling water-not necessarily together.
Big on culture, Urban Gentries can be found
living in million-dollar mansions squeezed on
modest-sized lots near downtown cores where
art galleries, theaters and fine restaurants await
their dependable patronage.

Cluster 34, Pick-Ups and Dirt Bikes

The preferred dwelling of the Pick-ups and

Dirt Bikes crowd is a farm with several dogs,

a few all-terrain vehicles, and a satellite dish.
These consumers spend their disposable
income, which is less than Canada’s average,
on hunting, snowmobiling and vacationing in an
RV. They like to fix their own car which is more
likely than not to be, what else, a pick-up.

Urban Gentry (540,000 HH)

Pick-Ups and Dirt Bikes (561,000 HH)
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Suite 100

Toronto, Canada
M5V 3H3

T: 416 703-8701

F: 416 703-8737
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244 Madison Avenue
Suite 714
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10016

T: 212 279-1230

F: 212 279-1353
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Ville Mont-Royal, QC
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1877 8 MYRIAD

PSYTE CANADA CLUSTER DEMOGRAPHICS

%o  Inore Ap H Hosing Hasng  Darinat Prgeded 5
Gup O Nare CanhH Llod Gop  Tye Ed.cation Qo paion Tye Taue lagap  YerGowh
u1 1 Canedian Esteblistant Q17 Bite 45+ Fanilies Uriversity Bewiive Single Deteched Oom Engish Low
2 TreAfumids 065 Hie H64  Fanilies Uriversity Benive Single Detected om  Egish Maium
4 UbnGauy 180 Usae 5 Moed Univarsity Benive SrgeDoahwdOber  Om Ergish Low
ST 3 StubenBeuives 167 Uscde B LageFanilies University Beafive Single Detached om Engish Hah
6  MuggainSuubia 15 Usae B4 LageFanilies UniversityCollege Berive Singe Detached om  Engish Hch
7 Tedhrooats & Bureauaas 32  Umsde 55 LageFarilies University Beativeite Calla Sirgle Detached Om Engish Hdgh
9 AdnHdgws 076 Upscde B5  LageFanilies UniversityCallege Miregaret SindeDeaedOter ~ Om EngishOter  Hih
2 5  Boares&Ters 186 Usae B5  LageFanilies UniversityCallege Wite Cdla/MViregament Singe Detected om  Engish Hch
8  StheStbubmFarilies 1D Usae 4564 Fanilies UniversityCallege Mregament Single Detached om  Egish Low
15 Sl GiyHie 18 UprMdde B5  Farilies UniversityCallege White Cdla/Miregent Single Deched om  Engish Hah
16 QdBugponButs 10 UpeMde 4564 Farilies CdllegeUriversity GreyMtieCdlar Single Detacted Oom  Egish Low
3 10 StubmNeseEs 168 UprMde 50+ Farilies UniversityCallege MregamertitieCdla Single Detached Med  Egish Low
12 Bie&Chiis m UperMdde  Mbed Singes & Cafles University Beuiive CodoiniumApartment Myed English Hdh
17 AgngEndtes 151 UparMdde 50+ Singes & Cafes  Urivarsity Whte CdlaAVenegarent Singe Detached Other Moed Engiish Medum
s4 14 SadieSuuts 331 UprMdde 55  LageFailes Cdlege Grey CdlaMViregaret SingeDeachedOher ~ Om English Heh
2 KidegarenBoom 286  Mdde 45 LageFarilies CdlapHihSdod  GeyMtieCdlar OteSingeDeaced ~ Mbed  Engish Heh
T 13 BueCdaWmes 268 UprMdde B  Farilies HghSdodCdlep  BleCdlaMeregamentFam — Singe Detached om  Engish Hch
19 TomBaes 16 UperMdde D5 Faiilis CdlapHihsdod — Moed Single Detached om  Eygish Madum
27 QdTows Newfiings 48 Mdde B4 Failes CdlapHihsdod  GeyMtieCdlar Singe Detached om  Engish Heh
S5 18 PatdpionQuetec 3D UgeMdde 554 LageFanilies CdlegeUriversity Moed Single Detaced om  Fraxh Hch
24 NenQuebecRove 117 Mdde <45 Mxed Cdlege GeyMHteCdla Oher Mxed Frach Hdg
D QecMiage 264 Mdde 4564 Mxed CdlepHghSdod — GeyMteCdlar OteSindeDeached ~ Myed  Frach Medun
R Tadtod FrexhCan Fanilies (272 Mdde 55 Farnilies HghSdod Cdlege BleCdla Single Detached Om Fraxh Hdgh
R1 n NotemLighs [oZ] Upper Mdde <40 Fanilies CdlegetHgh Schod Nairal Resource/ Singe Detached Oter Myed Engish Medum
BueMhiteCdlar
2 TreNewfroie 1% Mdde <45 Mxed CdlegeHghSdhod Ble Cdla/Naurd Resource Single Detched Moed Engish Low
B RusticProspaity 191 Mdde 4564 LageFarilies Hdh Sdhod Callege BeCdlafam Single Detached Oom Engish Low
3# Py & DirtBkes 1.87 Mdde B4 Fanilies HghSdod Ble CdlaNaLrd Resourcefam  Singe Detadhed Oomn Engish Dadire
37 Quebecs Hertlad 13 lowMdle 3B+ Families HghSdod/<Gak9  BeCdlaFam Single Deteched Om Frach Low
B TheGanBdt 068  lowrMdde 45+ LageFarilies Hhsdod Fam Singe Deteched om  Egish Dedire
V2 2 Euopa 10 Mdde 564 LagFaiies Gak9 IeGrey Calla OheSingeDdached ~ Myed  EngishObher  Medum
25 AsanMosac 141 Mdde Myed Fanmilies Moed GreyCdlar Obher/Singe Detached Myed EngishOber  Medum
f HghRiseMiting Pot 13  lowMdde <O Mxed Mxed Mxed Apatratc Ret EngishOber  Low
U3 2B  CosavaiveHomebodes 345  Mdde 0 Sinjes & Caufles  CdllegetHigh Schod Myed Singe Detached Other Oom Engish Low
B HghRseSuss 127 Mdde o8 Singes&Capes  Med RefirecViregamant Ret  Egish Hch
U4 2D YougUrbanPofessiods 172 UpeMdde <b Singes University MenagamentdWtite Calla Oter/Aparinent Myed Engish Medum
2D YorgUbnMx 18 Mde 3 Moed CdllegeUriversity WiteGrey Cdlar OterApatmant Ret  Egish Madum
% YougUbmlnelignsia 160  lowMde < Singes University WiteCdlavBenive ApartreniOter Rt Egish Heh
0 UniwsiyEdaes 18 lowMdde <3 Singes Urivarsity WieGrey Cdlar OterApatment Ret  Egish Madum
51 YorgCGtySinges 18 low =3 Singes CdllegeUniversity Gy Cdlar ApartrentOber Ret  Egish Heh
%  UbenBoaria 107 Low Mel  Srde Urivarsity GeyMtieCdlar QberAmatmet Rt Fedh Meium
EnglishOter
T2 3 QdLedfy Tows 261 Mdde - Singes& Cafes  CdllegeHigh Schod MxedSinge Detached Oom Engish Hdg
¥ TowmReEs Q81 lonrMdde <40 Fanilies HghSdod/Cdlege Gy Cdlar Oter Rat Engish Medum
D Neses&YourgHoeseadss |216  lowrMdde  <5&65+ Singes&Caples  CdlegeHgh Schod GreyCdllar Obher/Singe Deahed Mxed Engish Medum
44 YaurgGeyCdla 0™  lowwMdle  <D&E+ Mxed HdhSdod Cdlege Gy Cdllar Oter/Singe Detached Moed Engish Lowv
% QietTons 28 lowMdle <5&65+ Singes&Capes  HghSdod Gy Cdlar Single Deteched Other Mxed Engish Medum
R2 43  AgaianBus 02 lowMdle Srlage Fanilies Gak9 FamBiueCdlar Single Detached Oom Engishfrach Dedine
47 Rod&Rifle 2% lowMdle S+ Fanilies HahSdod/<Gade9  BiueCdla/Naurd Rescurcefam Single Detached Oom Engish Low
4 Do DomEst 074  lorMde  Mwed LargeFarilies HehSdod/Gace9  BleCdiatnampoed/ Singe Detected om Engish Dedire
NeiLrd Resoure
% BgCantyFanilies 149  lorMdde 45+ LageFarilies HohSdod/<Gake9  BleCdlaFamMhite Cdla Singe DetachedBand Oom Engish Low
2  QebcRrdBus 22 low 0 Families Gak9 BeCdla/NatLrd Resource Single Detached Oom Frech Low
5  OdCaedaRusics 0% low &+ Srges&Capes  HchSchod/Gak9  BueGey CdlaFam Singe Detached om  Engish Dudire
us 42  EuoQebc ol Lovner Mdde Myxed Mxed Gak9HgSdod  BueGeyCdla Other Rt FehOher Low
45 QdQepecWkyps 174  lowrMdde — <0D& %+ Mxad Gak9HgSdod  WhieGey Cdlar Other Rat Frach Low
8 QebcTowmBdas 26 low D& B+ Med Gak9HgSdod  GeyCdla Oter/Single Detached Myed Frach Medum
5 AgngQuetecUrbarites 0 low <DKE* Siges Gak9Hg'Sdod  GeyMtieCdlar OterApartment Rt Faexh Medum
57 Quebecs NemUrben Mbsac: 215 low <H&O+ Mad Gak9HgSdod  GeyCdla Other Rat Frach Low
Us 48  StggimgDomows 20 lowMdde <FH&E+ M Hhsdod GreyBleCallar SingeDearredOher ~ Moed  Engish Low
8 AgdPasaes M low DB Siges Gak9Hq'Sdod Gy Cdllar ApartretOte Ret  Egish Madun
®  BEgOtyStess 16 Low =3 Mbed HchSchod/<Grack9  Grey CallarUnenployed/ OtrerApartment Rt EygishOte  Dedine
BleCdla
&  OdGeyTones 08  low &+ Singes Gak9 Refred Apertret Rt Engish Hch

©2001 Maplnfo Corporation. All rights reserved. Maplnfo, PSYTE, the “Knowing Where” tagline
and the Maplnfo logo are registered trademarks of Maplnfo Corporation. All other marks are the

property of their respective holders.

www.myriadinsightinc.com



